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How do some brancls become

sensational

& not just names >>> o
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THE ULTIMATE BOND
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BATA'S INDIA’'S OWN
SHOE SHOP’ IDENTITY

Came from Europe but
became India’'s everyday
shoe shop—most Indians
think it's a local brand.

Bata built an entire town in
West Bengal called Batanagar
—with houses, schools, and
hospitals for workers.

— A Bata Tennis shoes were
designed specifically for
Indian school  Kids—and
became the best-selling
school shoe in the countruy.
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TANISHQO'S ‘AFFORDABLE
LUXURY” COLLECTIONS

—Won trust by checking
W sold purity in shops and |
SWVSE  became India’s favourite
. jcwellery store, especially
crafted by you .

for weddings.

Made fancy yet affordable /L”Q

Precious, every day

jewellery lines like Zoya and
Mia for modern women.
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Partnered with Bollywood
movies to show stunning
designs, making jewellery
e 1 | shopping exciting and
y /odhaAkbc/zrzoo{-! ;d,,wmns stylish.
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